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SONA COLLEGE OF TECHNOLOGY, SALEM
(An Autonomous Institution)

Courses of Study for MBA Trimester 1V under Regulations 2019 (CBCS)

Branch: Master of Business Administration

. Total |
:u Course Code . Course Title ' Lecture | Tutorial | Practical Credit Contact
No. Hours

Theory
1 | PI9MBA7xx | ELECTIVE | 3 0 0 3 30
2 PI9MBA7xx ELECTIVE 2 3 0 0 3 30
3 | PI9MBA7xx | ELECTIVE3 3 0 0 3 30
4 PI9NMBAT7xx ELECTIVE 4 3 0 0 3 30
5 P19MBA7xx ELECTIVE 5 3 0 0 3 30
6 PIYMBAT7xx ELECTIVE 6 3 0 0 3 30
7 PI9MBA401 SUMMER INTERNSHIP
(4 Weeks at the end of first year) - 0 g 4 2 4 weeks
: Practical* i
7 NA N/A [ - - - -
Total Credits 20
L Open Elective
5 NA | N/A I - |
hpproxcd by . ; ,"(\/‘-\A
Chairperson,

i Member Secretary

Chairperson, MBA BOS Academic Council ;\b/rlz'
Dr. P.K. Anjani Dr.R.Shivakumar

Copy 1o: .

HOD i/c - MBA, 1V Trimester MBA Students and Staff, COE

Academic Council & Principal
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SONA COLLEGE OF TECHNOLOGY, SALEM
(An Autonomous Institution)

Courses of Study for MBA Trimester 1V under Regulations 2019 (CBCS)

Branch: Master of Business Administration

. Total |
:u Course Code . Course Title ' Lecture | Tutorial | Practical Credit Contact
No. Hours

Theory
1 | PI9MBA7xx | ELECTIVE | 3 0 0 3 30
2 PI9MBA7xx ELECTIVE 2 3 0 0 3 30
3 | PI9MBA7xx | ELECTIVE3 3 0 0 3 30
4 PI9NMBAT7xx ELECTIVE 4 3 0 0 3 30
5 P19MBA7xx ELECTIVE 5 3 0 0 3 30
6 PIYMBAT7xx ELECTIVE 6 3 0 0 3 30
7 PI9MBA401 SUMMER INTERNSHIP
(4 Weeks at the end of first year) - 0 g 4 2 4 weeks
: Practical* i
7 NA N/A [ - - - -
Total Credits 20
L Open Elective
5 NA | N/A I - |
hpproxcd by . ; ,"(\/‘-\A
Chairperson,

i Member Secretary

Chairperson, MBA BOS Academic Council ;\b/rlz'
Dr. P.K. Anjani Dr.R.Shivakumar

Copy 1o: .

HOD i/c - MBA, 1V Trimester MBA Students and Staff, COE

Academic Council & Principal
Dr.S.R.R.SENTHIL KUMAR
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Sona College of Tachnology
DEPARTMENT OF MANAGEMENT STUDIES
Curriculum for the Batches 2019 onwards

MARKETING MANAGEMENT ELECTIVES

Course Code Courses |

TRIMESTERIV -
P1OMBA701 | SERVICES MARKETING PE | 3
P19MBA702 | CONSUMER BEHAVIOUR! PE 3
P19MBA703 | INTEGRATED MARKETING COMMUNICATION PE 3
P19MBA704 | MARKETING RESEARCH PE 3
P19MBA705 | DIGITAL MARKETING PE 3
P19MBA706 | CUSTOMER RELATIONSHIP MANAGEMENT? PE 3
P19MBA707 | SOCIAL MARKETING PE 3
P19MBA708 | DIRECT MARKETING PE 3

FINANCE MANAGEMENT ELECTIVES

TRIMESTERIV
P19MBA709 | CORPORATE FINANCE PE 3
P19MBA710 | BANKING MANAGEMENT PE 3
P19MBA711 | SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT PE 3
F19MBA712 | INTERNATIONAL TRADE AND FINANCE PE 3
P1OMBA713 | PERSONAL FINANCE AND FINANCIAL PLANNING PE I 3
P19MBI\.,":.— | MERGERS AND ACQUISITIONS’ - :r—| 3
P19MBA71€ ENTREPRENEURIAL FINANCE AND VEN UKD u;._};rrAu ve ; N
P19MBA716 | WORKING CAPITAL MANAGEMENT® PE \ 3

OR§ANISATIONAL BEHAVIOUR AND HUMAN RESOURCE MANAGEMENT ELECTIVES |

TRIMESTER IV

12,10.2021

TRANSACTIONAL ANALYSIS

Reaulations — 2019

P19MBA717 | COMPETENCY MAPPING PE 3
P19MBA718 | PERFORMANCE MANAEEMENT PE 3
P19MBA719 LEADERSHIP FOR CORPORATE EXCELLENCES® PE 3
P19MBA720 | INDUSTRIAL RELATIONS AND LABOUR WELFARE PE 3
P19MBA721 | INTERNATIONAL HUMAN RESOURCE MANAGEMENT PE 3
’-;iéMBA722 HUMAN RESOURCE INFORMATION SYSTEM PE 3 -j
P19MBAT723 | PERSONAL MANAGEMENT AND GROWTH PE 3
piomBA724 | Tp?‘ B




Sona College of Technology
DEP‘ARTMENT OF MANAGEMENT STUDIES
Curriculum for the Batches 2019 onwards

OPERATIONS MANAGEMENT ELECTIVES

TRIMESTER IV -
P19MBA725 | SERVICE opépt;(ﬁbms fv-IANAGiE;WENTV - PE -
P19MBA726 | TOTAL QUALITY MANAGEMENT‘; _—~;~w~ R P 2
P19MBA727 | PRODUCTION PLANNING AND CONTROL PR 2
l P19MBA728 | PROJECT MANAGEMENT :E—»—j—ﬂ
I P19MBA729 I MATERIALS MANAGEMENT ,PE—__’B——A
, P19MBA730 f LOGISTICS AND SUPPLY CHAIN MANAGEMENT® | PE | |3
] P19MBA731 [ ADVANCED INVENTORY MANAGEMENT __P_E__i___
f P19MBA732 f PRODUCTIVITY MANAGEMENT FE 3
! FAMILY BUSINESS MANAGEMENT ELECTIVES
’ TRIMESTER IV
] P19MBA702 } CONSUMER BEHAVIOUR® a PE 3
f P19MBA706 ICUSTOMER RELATIONSHIP MANAGEMENT? PE 3
f P19MBA714 IMERGERS AND ACQUISITIONS? PE 3
_ [ P19MBA715 ] ENTREPRENEURIAL FINANCE AND VENTURE CAPITAL* PE 3
[ P19MBA716 ‘WORKING CAPITAL MANAGEMENTS PE 3
I P19MBA719 ’ LEADERSHIP FOR CORPORATE EXCELLENCE® PE 3
/ P19MBA726 ITOTAL QUALITY MANAGEMENT? PE 3
[ P19MBA730 ] LOGISTICS AND SUPPLY CHAIN MANAGEMENT® PE 3
I BUSINESS ANALYTICS AND DIGITAL ENTERPRISE MANAGEMENT
f TRIMESTER IV
I P19MBA770 [ BUSINESS ANALYTICS PE 3
f P19MBA771 ’ DATA MINING PE 3
P19MBA772 I FRAUD AND RISK ANALYTICS PE 3
PE 3

|
|

P19MBA773 I LAB: DATA VISUALIZATION*

* 100% Lab Sessions

Note:

Courses marked 1 to 12 in Family Business Management Electives are the elective

courses offered in Marketing Management, Finance Management, Human Resource
Management and Operation Management.

HOD i/cmA

12.10.2021

Regulations = 2019

Page | 2



Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

P19MBA 701 - SERVICES MARKETING
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

1. Evaluate the role of extended marketing mix and customer satisfaction in
services marketing.

2. Apply app ropriate concepts and framework for various problems in services
marketing.

3. Develop Service Blue print for various sectors with customer focus for effective
service delivery.

4. Tointegrate the service quality toolsto increase customer service

Topics

1. Understanding Service Products, Consumers, and Markets.
¥ Four broad categories of services.
T The Services Marketing Mix

¥ The Three - stage Model of Service Consumption.

N

. Applying the 4Ps of Marketing to Services.
¥ The Flower of Service
¥ Location of a service facility
¥ Pricing strategy
¥ The service Marketing Communication mix.
3. Managing the Customer Interface
1 Service Blueprinting
¥ Managing Demand and Capacity

T Dimensions of the service environment.

N

. Developing Customer Relationships

¥ Principles of Effective service recovery systems.

2]

. Striving for Service Excellence
¥ The Gaps model
¥ Measuring service quality

¥ Tools to analyze and address Service Quality problems

Text Book

1. Christopher H.Lovelock, JochenWirtz, Jayanta Chatterjee, Services marketing

I+

People, Technology, Strategy, Pearson, 8 th edition, 2016.

Reference Books
1. Vinnie Jauhari, Kirti Dutta, Services Marketing Text and Cases, Oxford University
Press, 2 ™ Edition, 2017.

12.10.2021 Regulations+2019 Page [L



Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

2. Valarie A Zeithmal, Mary Jo Bitner, Dwayne D.Gremler, Ajay Pandit , Services
marketing - Integrating customer focus across the firm , SIE, McGraw Hill
Education, 6 ™ edition, 2013.

GovindApte, Services Marketing, Oxford University Press, Latest Edition.

4. RajendraNarugndkar, Services Marketing Text and Cases, McGraw Hill Ed ucation,

3 Edition, 2010.

Head of the Department |/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.

12.10.2021 Regulations+2019 Page P



Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

P19MBA702 - CONSUMER BEHAVIOUR
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes: The Student will be able to

1. Understand concepts, models and applications of consumerbehaviour.

2. Identify and apply learning theories, attitudes and motivation in consumer

decision making.

3. lllustrate the influence of culture, subculture and cross culture on

consumerbehaviour

4. Assess the dynamics of reference group, opinion leadership, family influences

in purchase behav ior and online behavior

Topics
1. Introduction to ConsumerBehaviour
x Concepts, challenges and need for consumerbehaviour
X Models of consumerbehaviour
x Applications of consumer behaviourinmarketing
2. Consumer Research
x Consumer research process
X Quantitative and qualitative methods ofresearch
x  Ethics in consumer research
3. Consumer Perception
X Elements and dynamics of perception
x Consumer imagery
X Risk perception
4. Consumer Learning
x Behavioural theory oflearning
x  Cognitive theory of learning
5. Consumer Personality
X Nature of personality
x  Theories of personality
X Brand personality
x Self andself -image
6. Consumer Motivation

X Motivation as psychological force

7. Consumer Attitude

X Structural models ofattitude

12.10.2021 Regulations+2019
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Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

X

Cognitive dissonance and attributiontheory

8. Consumer as Group and Individual

X

X

X

X

Referencegroups
Familyinfluences
Opinionleadership

Socialclass

9. Cultural influences on ConsumerBehaviour

X

X

Culture andsubculture

Crossculture

10. New Products and Online ConsumerBehaviour

X

X

Diffusion and adoptionprocess

Online consumerbehaviour

Text Book

1. Leon G. Schiffman, Joseph Wisenblit and S. Ramesh Kumar. Consumer behavior,

Pearson Education India, 11th Edition, 2015.

Reference Books

1.

Roger D. Blackwell , Paul W. Miniard , James F. Engel , Zillur Rahman, Consumer

Behavior, Cengage Learning ,10 th edition , 2018

Assael, Consumer Behavior, Cengage Learning , 2007 ,

David L.Loudon, Albert J Della Bitta, Consumer Behavior , McGraw Hill, New

Delhi 2005.

-D\'" /JLQGTXLVW DQG 0 -RVHSK6LUJ\ 2:6KRSSHU EX\HU
7TKHRU\ DQG ODUNHWLQJ DSSOLFDWLRQ™ %L]WDQWUD 3>
Sheth Mittal, Consumer Behavior A Managerial Perspective, Thomson Asia (P)

Ltd., Singapore, 2005.

Henry Assael, Consumer behavior strategic approach Biztantra, New Delhi,2005

Head of the Department l/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.

12.10.2021 Regulations+2019 Page #



Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

P19MBA 703 - INTEGRATED MARKETING COMMUNICATION
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

1. Examine the promotional mix and its objectives.

2. Devise media plan and discuss the implementation strategies.
3. Apply creativie tactics and appeals in advertising.

4. Design and measure the effectiveness of promotion al programs.

Topics
1. Introduction to Integrated Marketing Communication
x Promotion mix

X IMC planning process

N

. Role of Marketing Communication Organizations
X Advertising Agencies
X Promotion Agencies
3. Objectives and Budgeting for Integrated Marketing Communication
X Types of Objectives
x Establishing and allocating the budget
X Budgeting approaches
4. Ethical Issues in Advertising
X Advertising and promotion ethics
X Social and ethical criticism of advertising
5. Media Planning and Strategy
X Media Plan
X Media mix
x Reach and frequency of advertisements
X Media strategy and scheduling.
6. Creativity and Advertising
x Creative process
X Appeals
x Creative tactics for Print and Television Advertisements
X Types of Advertisements
X Advertisin g Campaign
7. Sales Promotion
X Scope and role of sales promotion
X Trade oriented and Customer oriented sales promotion

8. Direct Marketing

12.10.2021 Regulations+2019
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Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

x Direct marketing strategies
x Direct Selling
9. Public Relations and Publicity
X Role of PR -Process of public relation
X PR tools and techniques
X Publicity
10. Personal Selling

11. Measuring Effectiveness of the promotional program

Text Book

1. Georgy E Belch, Michael A Belch, and KeyoorPurani, Advertising and
Promotion, Tata McGraw Hill, 9 ™ edition,2013.

Reference Books

1. Wells, Moriarty & Burnett, Advertising, Principles & Practice, Pearson Education,
10™ Edition, 2015.

2. Kenneth Clow. Donald Baack, Integrated Advertisements, Promotion and
Marketing communication, Prentice Hall of India, 7 th Edition, 2016.

3. Shah ,Dezeoo, Advertising Integrated Marketing Communication McGraw Hill, 1
Edition,2014.

Shimp, Advertising and Promotion: An IMC Approach, Cengage Learning, 2009.
Kazmi and Satish K Batra, Advertising & Sales Promotion, Excel Books, 2010.

Batra, Myers and Aaker, Adv  ertising Management , Prentice Hall of India 2009.

N o &

Larry.D.Kelley and Donald.W.Jugenheimer, Advertising Media Planning: A Brand
Management Approach, Prentice Hall of India 2009.

8. Oguinn, Advertising Management with Integrated Brand Promotion,
Cengage,2009.

st

Head of the Department l/c.
Management Studies,

Sona College of Technology,

" Salem-636 005.

12.10.2021 Regulations+2019
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Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

P19MBA 704 - MARKETING RESEARCH
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes: The Student will be able to

1. Convert marketing problem into a feasible research question.
2. Understand the strengths and weaknesses of alternative research designs.
3. Design and execute a research project.
4. Construct a frequency distribution and a cross -tabulation, conduct basic statistical
analysis on the data and interpret the results.
Topics

1. Introduction to Marketing Research
X The role of Marketing Research in business decision
X Marketing Decision Support System
X Major companies in Marketing Research
X Jobs in Marketing Research
2. Marketing Research Process
X Steps in the process
x Exploratory, Descriptive and Causal Research design
X Survey, O bservation and Experimentation
3. Data collection
X Scales and Measurement techniques
X Sources of Marketing data: Primary and Secondary
x Projective techniques
x Panel Research
x Image Research
X Omnibus surveys
X Current trends in web usage
X TheInternetand marketing research
4. Sampling methods
x Basic terminology in sampling
x Different sampling techniques
X Shopping center sampling: Retail / Shop Research
X Sample size calculation
5. Data Analysis I
X Hypothesis testing
X Anova and design of Experiments

x Correlation and Re gression analysis

12.10.2021 Regulations+2019 Page [/



Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

x Discriminant analysis for classification and prediction
6. Data Analysis - Il
x Factor Analysis for data reduction
x  Cluster Analysis for market segmentation
X Multidimensional scaling for brand positioning
x Conjoint Analysis for Product design
7. Selective applications of Marketing Research
x New product development & Product research + Test marketing
x Price testing
X Advertising Research  +Copy testing + Media selection
X Assessing Promotion Effectiveness
X Perceptual Mapping
8. Emerging applications  of Marketing Research
x Database Marketing
x E-commerce

X Mobile marketing \\
X

X Social marketing

x  Experiential marketing Head of the Department l/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.

X Relationship marketing

X Customer intelligence

Text Book

1. David A. Aaker, V.Kumar, George S. Day and Robert P. Leone, Marketing
Research, Wiley, 10 ™ edition, 2014

Reference Books
1. RajendraNargundkar, Marketing Research: Text and Cases, McGraw Hill, Third

edition, 2008

2. Donald S.Tull and Del I. Hawkins, Marketing Research + Measurement &
Method, Prentice Hall India Learning, Sixth Edition

3. Naresh K. Malhotra and Satyabhushan Dash, Marketing Research + An applied
Orientation, Pearson, seventh edition (2015)

4. Naresh K. Malhotra, Basic Mar  keting Research: Integration of Social Media,
Pearson, Fourth edition.

5. Sandra Moriarty, Nancy D. Mitchell and William D. Wells, Advertising, Principles
& Practice, Pearson, Eighth edition, 2009.

6. Richa Arora and Nitin R.Mahankale, Marketing Research, Prentice Hall India
Learning Pvt. Ltd., 2012

7. Harper W. Boyd Jr., Ralph Westfall, Marketing Research + Text and Cases,

McGraw Hill Inc., 7 ™ revised edition

12.10.2021 Regulations+2019 Page B



Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

P19MBA 705 - DIGITAL MARKETING
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to
1. Develop strategies to market product/services using search engines.

2. Design websites and email that support marketing strategies and
enable sales.

Create campaigns in social media to build relationship.

Use web analytics to capture the insights of online consumer behavior

Topics

1. Digital Marketing Landscape
X History of Digital marketing

x Offline vs Online
X Advantages of digital medium
x Digital Marketing strategy, plan.

2. Display Advertising
X Types

X Buying models
X Analytics tools

3. Search Engine Marketing
X Understanding Search Engine Advertising, placement, ranks & campaigns

X Search engine +An overview

x Paid vs Organic search

X Search engine optimization techniques
X 'RTV DQG GRQIWV RI 6(2
x Google AdWords

X On-page and off -page optimization

4. Email Marketing
¥ Email marketing  + Introduction, software

1 Email marketing strategies + building list  + crafting email to reduce SPAM
1 Analyzing and Tracking

5. Website Development
X Website development and design

x Content management
X Tips for increasing web sales

6. Marketing of Product and Services using Social Medias (like Facebook, Twitter,
LinkedIn, YouTube, Blogs)
7. Web Analytics

12.10.2021 Regulations+2019 Page P



Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

X Key Metrics

x Tracking codes

X Google analytics

X Social media analytics

X Mobile analytics

Text Book
1. Seema Gupta, Digital Marketing, Mc Graw Hill Education (India) Pvt. Ltd.,2018.

Reference Books
1. lan Dodson, The art of Digital Marketing, Wiley, 2018

2. Richard Gay, Alan Charlesworth and Rita Esen  *Online Marketing - A consumer
led approach  *Indian Edition, Oxford Publications, 2012.

3. Lorrie Thomas, McGraw -Hill 36 -hour Course: Online Marketing, Tata Mc Graw
Hill, 2010.

4. Seth Godin, Permission Marketing: The Marketing Classic for the Internet Age,
Pocket books, 2007

Head of the Department l/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.

12.10.2021 Regulations+2019 Page [LO



Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

P19MBA 706 - CUSTOMER RELATIONSHIP MANAGEMENT
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to
1. Acquire conceptual understanding of customer relationship management.

2. Examine and analyze the customer profile and understand the behavioral
dimensions of customers.

3. $QDO\]H WKH VWUDWHJILHV RI &50 DQG WKH QHHG IRU HI

4. Gain knowledge on the tools of CRM, process and its implementation i ssues.

Topics

1.Introduction to Customer Relationship Management
x Evolution
x Transactional Vs Relationship Approach
X Concepts of CRM

Need for CRM

Types of CRM

x CRM Models

x

x

2.Customer Analysis
x Customer Information database
X Customer Profile Analysis
X Selection of profitable customer segment.
x Customer Life cycle
x Customer Life time value
x Acquisition of Customers
3.CRM Strategies
x CRM process
X CRM Cycle
x Customer Retention and Loyalty
x Employee factor in customer relationship management

4.CRM Planning an d Implementation

x

Strategic CRM planning Process
X Implementation issues

Analytical CRM and Operational CRM

x

x Call center Management
X Role of CRM Managers.
5.E- CRM

X An introduction to CRM softwares and packages.

12.10.2021 Regulations+2019 Page [L11



Sona College of Technology

DEPARTMENT OF MANAGEMENT STUDIES

X e- CRM solutions
x Data Warehousing

x Data mining for CRM

Text Book

1. N.H. Mullick, Customer
edition, 2016.

Relationship Management, Oxford University Press, 1 st

Reference Books

1. Alok Kumar et al,
applications, Biztantra.2

Customer Relationship Management: Concepts and
nd edition, 2007. Alok Kumar Rai, Customer Relationship

Management concepts and cases, PHI,2014.

2. Assel, Consumer Behavior, Cengage Learning, 6th Edition.

3. Kumar, Customer Relationship Management - A Database Approach, Wiley India,
2007.
4. Zikmund, Customer Relationship Management, Wiley 2012 .

Head of the Department l/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.

12.10.2021
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Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

P19 -MBA707 - SOCIAL MARKETING
(3 Credits)

20 Sessions (90 Minutes/Session)

Course Outcomes : The Student will be able to

=

Understand the need for and importance of social marketing.

n

Analyze impact of social media for effective media planning

3. Design and develop better campaigns by leveraging social marketing mix and
mass media

4. Apply ethical principles, codes of behaviors towards handling competition and
criticism

Topics

1. Introdu ction to Social marketing
x Evolution, Need and scope for social marketing
X A comparative study between Commercial and Social marketing

X Use of market research - social change tools

2. Social marketing process and planning
X  Environment Monitoring
x Social Class, self -efficacy social capital
and social ecology
X Advocacy - A global phenomenon
X  Social marketing process, Stages and
Ethical considerations.
x Planning - Formativ e Research in Social
marketing
X Analysis Problem - Environment -
Resource
3.Social marketing mix
x Policy, product, place, price, promotion, people and partnership.

X Rating & Reviews

marketing

x Practical model for media use in social marketing

media campaigning

x Factors influencing social marketing - Challenges and opportunities.

x Virtual world  ximportance and effectiveness of mass media in social

X Advertisement, Publicity, Edutainment, Civic or Public - Choosing media &
methods.
X Role of media in social marketing campaign s - planning and developing social

12.10.2021 Regulations+2019
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Sona College of Technology
DEPARTMENT OF MANAGEMENT STUDIES

x Campaign vs Programme - Programme planning models + conceptual model
/IDZUHQFH *UHHQ TV-BBIGHEED model.
4. Ethical issues and challenges
x  Ethical principles, Codes of behaviour
x  Critics of social mark eting - Critic of power imbalance in social marketing
x  Criticism of unintended consequences
x  Competition in social marketing - monitoring and countering competition
x Competition and principle of differential advantage
X Internal competition
5. Trends in Socia | marketing
x  Future of Social marketing
X  Setting priorities in social marketing
X Repositioning strategies

x Future of Public sector, NGO and Private sector social marketing

TEXTBOOKS

1. Rob Donovan & Nadine Henley, Principles and Practice of Social Marketing -an
international perspective. Cambridge University Press Foundation Book. India
2011.

2. Kaotler, P., Roberto, N., & Lee, N., Social Marketing + Influencing Behaviors for

Good, 4 ! edition, Sage Publications, 2011.

REFERENCE BOOKS

1. French, J., Blair -Stevens, C., McVey, D., & Merritt, R. Social Marketing and
Public Health. Oxford, UK: University Press 2010.
2. Hastings, G., Social Marketing: Why should the devil get all the best tunes? Why

should the Devil have all the best tunes? Routledge; First e dition, 2013.
3. Social marketing in the 21st Century - Alan R. Andreasen - sage Publication,
2012.

N

Head of the Department |/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.
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P19MBA708 - DIRECT MARKETING
(3 Credits)

20 Sessions (90 Minutes / Session)

skills.

Course Outcomes : The Student will be able to

1. Design a comprehensive direct marketing strategy and improve prospecting

2. Identify managerial issues in Direct Marketing and analyse the offer, list and
creative in response rate.
Apply new media and evaluate the direct marketing efforts for the organisation

4. Develop a budget, estimate revenues for Direct Marketing activities and

fulfilment.

Topics

X
X
X

X

X

X

X
X

X

1. Introduction

Fundamentals, Scope and objectives of Direct Marketing
Advantages and Disadvantages of Direct Marketing
Integrated Direct Marketing

Direct Marketing Strategic planning

2. Marketing opportunities for Direct Marketing

The impact of database

Consumer and business mailing list, offer,

Media of direct marketing - Magazines, Newspaper,
TV/Radio, Co -Ops, Telemarketing

Internet E -communications

Managi ng Direct Sales force

3. Creativity process in Direct Marketing

Creative Practices and techniques
Basic steps in managing catalogue and print advertising

Innovation through creativity and testing

4. Direct Marketing into Business and control

B2B Marketing

Lead generation

Modeling for business decision support
Mathematics tool for control in Direct Marketing

Future of Direct Marketing

12.10.2021
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Text Book

1. Bob Stone and Ron Jacobs, Successful Direct Marketing Methods, Tata
McGraw Hill, Eighth edition, 2008.

Reference Books

1. Alan Tapp, Principles of Direct and Database Marketing: A digital Orientation,
Pearson Education India, 4 " edition, 2012.
2. Nash & Edward L, Direct Marketing Hand book, Tata McGraw Hill.

3. Spiller, Baier, Contemporary Direct and Interactive Ma rketing, Prentice Hall, 2 "

edition

Head of the Department l/c.
Management Studies,
Sona College of Technology,

" Salem-836 005.
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P19MBA 709 - CORPORATE FINANCE
(3 Credits)
20 Sessions (90 Minutes / Session)

Course Outcomes: The Student will be able to
1. Discuss the various methods of securities valuation.
2. ldentify the methods of evaluating risk and return.
3. Evaluate the role of risk and uncertainty in investment decisions.

4. Understand the importance of corporate governance and ethics.

Topics
1. Overview of value & return

Valuation of bonds

Valuation of shares

P own

Tax
x Understanding the basic principles of tax
x Basics of Calculating Taxable Income
x Effective Tax Planning
5. Risk and uncertainty
x Elements of risks
x Causes, types and sources of uncertainty
6. Investment decisions under risk and uncertainty
X Types of investments decision situation
X Techniques of investment decisions
i. Risk adjusted discount rate

ii. Certainty equivalent

iii. Statistical methods
7. Calculating Risk and return \'\/%

8. Corporate governance

x SEBI guidelines Head of the Department |/c.
) . Management Studies,
x Corporate disasters and ethics Sona College of Technology,

: - " Salem-636 005.
x  Corporate social responsi  bility

Text Book:
1. I. M. Pandey, Financial Management, Vikas Publishing House Pvt Ltd., 11
Edition, 2015

th

Reference Books:

1. Prasanna Chandra, Financial Management Theory and Practice, Mc Graw Hill
Education (India) Pvt Ltd, 11™ edition, 2015 .

2. MY Khan and P K Jain, Financial Management, Mc Graw Hill Education (India)
Pvt Ltd, 7 " Edition 2014

3. Rajiv Srivastava and Anil Misra, Financial management, Oxford University Press,
2nd edition, 2011

4. Van Horne, Fundamentals of Financial management, Pearson, 13 th Edition, 2008
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P19MBA 710 - BANKING MANAGEMENT
(3 Credits)
20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to
1. Understand the structure and regulatory framework of Banks in India.

2. Describe the operational procedure of banking system and the role of
technology in modern day banking.
Comprehend the payment and settlement system in banks

4. Describe the fundamental concepts behind new age payments and payment

banks.

Topics
1. Banking Overview
x  Evolution of banks in India
x Banking growth in pre & post -Independence
X Bank nationalization and Phases of growth
X Banking structure in India
2. Reserve Bank of India
X Origin of RBI
X Functions of RBI
3. Regulatory Framework
X Banking Regulations Act
X Negotiable Instruments act
x Basel Norms/ CAMEL analysis
X KYC Norms/ Banking Ombudsman
x IT act/ SARFAESI act
4. Banking Customers, Products and Services
x Types of customers
X Types of Deposits
x Fund based lending and Non  -Fund based lending

x Collaterals and modes of charging securities

o

Banking Technology
X Internet banking
X Mobile banking
x Core banking

x Point of sale

12.10.2021 Regulations+2019
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X Automated Teller Machine
6. Payment and Settlement System - New age clearing
x EFT, ECS , EPS
X MICR Clearing
x Cheque Truncation
x  Core Banking solutions
7. New Age Payment *National and International gateways
X RTGS/ NEFT
x CFMS
X SWIFT
8. Recent Trends in Banking
X CRM in Banking
x  Financial inclusion
x Payment Banks in India

x Financial Literacy

Text Book
1. Commercial Bank Management + Kanhaiya Singh and Vinay Dutta + McGraw -

Hill Publishing House,  Reprint edition 2017

Reference Books

1. Principles and Practices of Banking + Indian Institute of Banking & Finance *
Macmillan Publishers India Limited, 4 thedition , 2015.

2. Introduction to Banking +Vijayaragavanlyengar +Excel Publications  +1stedition.

3. Banking Finance and theory, Law and practice + Clifford Gomez  + PHI learning
Private Limited, 11™ edition, 2011.

4.  Banking theory Law and practice +K.P.M. Sundharam&V arshney +Sultan chand&
Sons, 20 " Edition, Reprint 2015.

Head of the Department l/c.
Management Studies,
Sona College of Technology,

" Salem-836 005.
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P19MBA 711 - SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT
(3 Credits)
20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

1. Understand the Investment, Investment products and Risk Return Concepts.

2. Describe the working of Financial Markets participants, Regulators and system.
3. Acquainted with the Fundamental and Technical Analysis of securities.
4. Construct and evaluating Portfoli o risk and return.

Topics

1. Introduction to Investment
x Meaning, Key terms, alternatives and evaluation
x Risk Return Concepts
2. Securities Market& Regulatory environment
x Services of intermediaries
x Activities render by SEBI
x Exchanges and Indices
3. Fundamental Analysis: Economics Analysis
x Economic Analysis
x Economic forecasting and stock Investment decisions
x Forecasting Techniques
4. Fundamental Analysis: Industry Company Analysis
x Industry Analysis
x Industry Life cycle analysis
x Company analysis
X Measuring Earning
5. Technical Analysis
xDow theory, Charting methods and trends
x Fundamental Analysis Vs Technical Analysis
x Market Indicators and Oscillators
6. Portfolio Theory and Management
x Capital asset pricing model
x Arbritage pricing theory
x Efficient market theory

x Portfolio analysis  and selection

x Portfolio performance evaluation
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Text Book

1. Prasanna Chandra, Investment Analysis and Portfolio Management, McGraw Hill

Education (India) Private Ltd., 5 th Edition, 2019.

Reference Books
1. E. Fischer Donald, J. Jordan Ronald and K. Pradhan Ashwini
Portfolio Management, Pearson Education, 7™ Edition , 2019
2. Kevin. S , Securities Analysis and Portfolio Management , PHI
Edition, 2015.
3. Frank K. Reilly, Keith C. Brown , Analysis of Investment and
Portfolios, 10 ™ Edition, 2012.

, Security Analysis &

Learnings , 2™

Management of

4. Security analysis and portfolio managemen t, M. Ranganatham& R. Madum athi,

Person publishing, 2 ™ Edition, 2012.

5. ZviBodie, Alex Kane ,Alan.J Marcus and PitabasMohanthy , Invest ments, Mcgraw

Hill Education, 11 ™ Edition, 2019

Head of the Department l/c.
Management Studies,

Sona

College of Technology,
Salem-636 005.
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P19MBA712 - INTERNATIONAL TRADE AND FINANCE
(3 Credits)
20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

Understand export import meaning and barriers
Understand the payment terms of trade and its functions

Examine the forex management and its documentation

P w0 bdPE

Understand the export promotion schemes .

Topics
1. International trade
x Meaning, benefits and Balance of Trade
x Barriers to International Trade
XWTO- Indian EXIM policy.
2. Export and import finace
XINCO Terms (FOB, CIF, etc.,)
x Payment terms
i) Letter of Credit
i) Pre shipment and Post  shipment finance
iii) Forfaiting
iv) Deferred payment terms
x Exim Bank
XxECGC and its scheme
3. Forex management
x Foreign Exchange Market
X Spot prices and Forward prices
x Effects of Exchange rates in Foreign Trade
xFEMA
x Determination of Foreign Exchange rate and forecasting
4. Documentation in international trade
x Financial Documents
x Transport Documents
x Official Document

5. Export promotion schemes

x Government Organizations Promoting Exports HExport Incentives

x Duty Exemption ~ HT Concession

12.10.2021 Regulations+2019
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x Marketing Assistance

xExport Promotion EPZ #QU #SEZ and Export House

TextBook
1. Apte P.G., International Financial Management, Tata McGraw Hill, 7 th edition,
2014 .

Reference Books

1. Jeff Madura, International Corporate Finance, Cengage Learning , 71 edition,
2014.

2. Alan C. Shapiro, Multinational Financial Management, PHI Learning, 5 th edition,
2010.

3. Eun and Resnik, International Financial Management, Tata Mcgraw Hill, 5 th
edition, 2011.

4. Website of Indian Government on EXIM policy

Head of the Department l/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.
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P19MBA 713 - PERSONAL FINANCE AND FINANCIAL PLANNING
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

1.

Understand the importance and have a basic understanding of planning
techniques.

Develop financial plan and take effective financial decision -making.
Discuss the role  of investing in the personal financial planning process

Develop a plan to establish a strong credit history

4.

5.
6.
7.

Fundamentals of Financial Planning
x Personal Financial Planning Process
x Time value of money applications
x Personal financial statements
x Determinants of Personal Income
Risk Analysis & Insurance Planning
x Risk management and insurance decision in personal financial planning
x Understanding How Insurance Works
X Homeowner's Insurance
Managing Credit
X Basics Concepts of Credit
x Credit Statements
x Computation of Finance Charges
X Calculating Interest on Consumer Loans
x Understanding Consumer Installment Loans
Tax Planning
X Income -tax computation for Individuals
X  Statutory provisions pertaining to Capital Gains and indexation
X House Property
x Deduction and Allowances
x Tax Management Techniques
Obtaining Affordable Housing
Managing Health Expenses
Investment Fundamentals
X  Starting Your Investment Program

x Discover Your investment Philosophy

12.10.2021 Regulations+2019
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x ldentify the Kinds of Investments You Want to Make

x Risks and Other Factors Affect the Investor's Return

x Establishing Your Long -Term Inves tment Strategy
x  Creating Your Own Investment Plan

X Retirement and Estate Planning

TextBook

1. E. Thomas Gorman and Raymond E. Forgue, Personal Finance, publisher:
Southwest -Western Cengage Learning , 13 ™ edition 2011.

Reference Books

1. Gitman, Joehnk& Billingsley, Personal Financial Planning, CENGAGE Learning,
14" edition 2011.

2. Jack R Kapoor, Les R Dlabay, Robert J Hughes, Personal Finance +Mc Graw Hill
Education, 12™ Edition , 2017 .

3. Amar Pandit, The Only Financial Planning Book that You will Ever Need - Network
18 Publications Ltd (CNBC TV 18) (13 April 2014)

4. Manish Chauhan, How to be Your Own Financial Planner in 10 Steps -
Network18 Publications Pvt. Ltd in hardcover in 2013.

5. National Insurance Academy, Basics of Personal Financial Planning - Cengage
Learning

Head of the Department l/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.
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P19MBA 714 - MERGERS AND ACQUISITIONS
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

1. Develop Knowledge about the process of merger and acquisition & various
methods of financing mergers.

2. Examine the role  of Mergers and Acquisition in the contemporary world.

3. Discuss the legal aspects of Mergers and Acquisition.

4. Evaluate the different methods of s trategies used in Mergers and Acquisition.

Topics

1. Mergers
x Types and characteristics of merger

X Theories of merger
x Impact of merger and acquisition (M&A) on stakeholders.

2. Merger Process
X Dynamics of M & A process

x Five stage model
x Due diligence

3. Strategic Approachesto M & A
X Strategic choice framework

X Strategic alliance
X Value creation strategy in M & A
x Growth strategy through new project on M &A

4. Accounting and Taxation Aspect
x Methods of accounting

X Tax aspects of amalgamation
X Accounting for M& A in India

5. Payment of Mergers
x Payment for M & A transactions

X Methods of payment for acquisition
X Stock deal or cash deal
x Factors affecting choice of financing method for M & A

6. Legal Aspect of Merger
X Income tax act for M & A

X Procedure aspects under the company rules
x Procedures to be followed for acquisition without winding up

7. Valuation of Merger
X Brand valuation

12.10.2021 Regulations+2019
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x Asset based valuation

x Market based valuation

x Earnings based valuation
x Economic Value Added

X Cash flow approach

x  Firm valuation

8. Regulatory Framework of M & A
TextBook
1. Rabi Narayan Kar, S0HUJHUV S$FTXLVLWLRQV DQG &RUSR

International Book HousePvt Ltd, 4 th Edition, 2010.

Reference Books
1.

Donald De Panyhills, Mergers, Acquisition & Other Restrictions Activities + An
Integrated Approach to Process tools Cases & solution, 5 th Edition, 2009.

J.Fred Weston, Kwang S.Chung,SysabE.Hoag Mergers, Acquisitions and
&RUSRUDWH &R Q W!Eifoh, 2810.

B.Rajesh Kumar, S0HUJHUV $FTXLVLWLRQV 7H[WV DQG &DWMH
Education Pvt Ltd, 1 st edition, 2010.

Prasad.G.Godbole, S0OHUJHUV $FTXLVLWLRQV DQG &RUSRUDW,
Publication Pvt Ltd, 2 ™ Edition, 2013.

RajinderS.Aurora, Mergers and Acquisition, Oxford University Press, 1 st Edition,
2011.

Head of the Department |/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.
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P19MBA715 - ENTREPRENEURIAL FINANCE AND VENTURE CAPITAL

(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

1. Understand the concept of Venture capitial and modes of financing.

2. Evaluate the difference between venture capital, private equity, early stage and

traditional financing sources.

3. Discuss the different methods of financing techniques.

4. Develop knowledge and understanding of terminologies related to

success of entrepreneurial enterprises.

the growth and

Topics
1.Introduction: Definition and Qualities of an Entrepreneur
2. Entrepreneurial Finance
x  Definition of Entrepreneurial finance
x Financing choices for starts up
3.0Opportunity Assessment and Creation
x Types of investments and funding sources
X Tools for analysis
X Sources of funding
4 Venture capital Funding and Valuation
x Pros and Cons of Venture capital
x Examine Venture capital and How it works
x Due diligence
x Funding stages
X Venture lending
5.Growth and Exit Strategies
x Challenges of managing and funding growth
X Technology transfer
X Corporate and strategic venture funds.
6.Entrepreneurial Financing Sources
X Assessing financial needs
X Structuring finance
X Sources of finance
x Debt - Equity financing alternatives
x Evaluation of venture capitalists

7. Legal and organizational issues

12.10.2021 Regulations+2019
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Text Book
1. Steven Rogers, Roza Makonnen Entrepreneurial Finance, : Finance and Business
Strategies for the Serious Entrepreneur, 3rd Edition, 2012.

Reference Books

1. Entrepreneurial Finance, Leach &Melicher, 4 th Edition, Southwestern/Cengage
Learning, 4 "edititon, 2011.

2. Rajeev Roy, Entrepreneurship, Oxford University Press, 2 " edition,2011

3. Hisrich, Manimala, Peters, Sheperd + ENTREPRENEURSHIP- Mc.Graw Hill 9™
edition, 2014 New Delhi.

Head of the Department l/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.
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P19MBA 716 - WORKING CAPITAL MANAGEMENT
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes: The Student will be able to
1. Explain the important of working capital management

2. Describe the basic principls of cash management and the relevance of cash
budgeting .

3. Explain the objective of inventory management and application of inventory
control techniques.

4. Analysefactores affecting the formulation of accounting receivable policies

Topics
1. Concepts and Determination of Working Capital
X Meaning and Concept of Working Capital
x Classification of Working Capital
x Importance of Adequate Working Capital
X Operating and Cash Conversion Cycle
2.Cash Management
x Facets of Cash Management
x Factors Determining Cash Needs
x Investment of Surplus Cash
X Long z*term Cash Forecasting
3.Inventory Management
x Objectives of Inventory Management
X Inventory Management Technique s
X Inventory Control Systems
X Analysis of Investment in Inventory
4. Receivables Management
X  Optimum Credit Policy
x  Credit Policy Variables
x  Credit Evaluation
x  Credit Granting Decisions
x Collection Policy
5. Working Capital Finance
x Trade Credit and other  current liabilities
X Working Capital Advance by Commercial Banks
X Short -term Loans from Financial Institutions

x Commercial Paper

12.10.2021 Regulations+2019
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Text Book

1. V. K. Bhalla, Working Capital Management: Text and Cases, New Delhi: Anmol
Publisher, 11" edition, 2010.

Reference Books

1. Hrishikesh Bhattacharya, Working Capital Management: Strategies and

Techniques, New Delhi: Prentice Hall of India Private Ltd, 3 edition, 2009 .
2. R.P.Rustagi - Working Capital Management - Taxman Publication, 1 Stedtion.
3. M.Y. Khan and P. K. Jain, Financial Management - Text, Problems and Cases,
New Delhi: Tata McGraw Hill, 10™ edition 20009.

4. Prasanna Chandra, Fundamentals of Financial Management, New Delhi: Tata

McGraw Hill, 6™ edition, 2007.

Head of the Department l/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.

12.10.2021 Regulations+2019 Page B1



Sona College of Technology

DEPARTMENT OF MANAGEMENT STUDIES

P19MBA 717 - COMPETENCY MAPPING

(3 Credits)
20 Sessions (90 Minutes / Session)

Course Outcomes: The Student will be able to

1. Realize the need for competency  mapping .
2. Build effective competency models for positions in organizations.
3. Understand, design and implement an effective assessment Centre.
4. Apply the competencies effectively in various HR functions.
Topics

1.Introduction to Competenc y

X

X

X

X

X

X

Concept and meaning of competency

Five characteristics of competency

Need for Competency frame work

Types of competency

Traditional HRM Vs Competency based HRM

Concept of competency dictionary

2.Competency Model

7.
8.
9.

10.
11.

Competency cluster

Understanding competency Model
Process of Building Competency Model
Importance of Model

Sample Models

3.AssessmentCentres

X

X

X

X

X

X

History

Concept

Assessment Centre and development Centre
Stages

Tools used in assessment Centre

Importance

4.Application of Competency in Various HR Functions

X

X

X

Competency Based Selection

Competency Based training and development
Competency Based Performance Management
Competency Based succession Planning

Competency Based compensation
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Text Book
1. LycleM.Spencer& Signe M.Spencer , Competence at Work, Wiley India, 1st
edition 2008.

Reference Books:
1. RadhaR.Sharma, 2004, 360 Degree Feedback, Competency Mapping and
Assessment Centres for Personal and Business Development, Tata McGraw -Hill

Publishing C ompany Limited, New Delhi, 2008.

2. Seema Shanghi, The hand book of competency mapping , sage publication, New
Delhi, 3 edition 2016
3. Ganesh Shermon, Competency based HRM , Tata McGraw Hill, 1%tedtion 2007.

Head of the Department l/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.
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P19MBA 718 - PERFORMANCE MANAGEMENT
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

1. Understand the role and challenges of performance manager.
2. Set performance criteria effectively.

3. Design effective performance appraisal model.

4. Effectively design and implement Performance Management System

Topics
1.Introduction to Performance Management
x Contribution of Performance Management to the organization success
x Aim and Role of performance management
x Characteristics of good performance management system
2.Performance Management Process and Linking with Strategic Planning

x Performance Planning, Execution, Assessment , Review , Renewal and
Reconstructing

x Linking Performance management with Strategic planning
3.Measuring Performance

x Performance dimensions

X Approaches of Measuring Performance

X Measuring Result and Behavior
4.Implementation of a Performance Management System

X  Preparation

X Communication

X  Appeal process

x  Training the evaluators

x  Pilot testin
J Head of the Department l/c.

X Ongoing monitoring and evaluation Management Studies,
Sona College of Technology,
X  Bottlenecks " Salem-636 005.
Text Book
1. Herman Aquinis , Performance Management , Pearson Publication , 3 dEditions,
2013.

Reference Books
1. A.S.Kohli&T.Deb , Performance Management , Oxford publication, 2010

2. A.M.Sarma, Performance management Syst ems, Himalaya Publishing, 2" edition
2019.

3. SoumendranarainBagchi , Performance Management , Cengage Publication, 2010
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P19MBA719 - LEADERSHIP FOR CORPORATE EXCELLENCE
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes: The Student will be able to

1. Apply various styles of leadership on relevant situations.

2. Understand and apply transformational leadership.

3. ([DPLQH WKHLU RZQ DQG RWKHUVY LQWULQVLF DQG H[WU
4. Discuss the acts of team leader and lead the team.

Topics
1. Leadership Overview
X World view
x Different approaches to Leadership - From trait, Skill and style
x  Situational Leadership
X Contingency Leadership
x Transformational Leadership
2. Transformational Leadership
X Meaning
x Development
x Dimensions
X Psycho dynamic approach
X Steps
x Stages
X The role of vision setting direction & shared mission
x Values and culture, other new perspectives
3. Motivation, Leadership Persuasion and Transformation
x Expectancy and Need theory
x Pygmallion -gala tea and Inspiration
4. GE two decad es of Transformation
X Real -Life -corporate -Case
x Jack Welch transformation Leadership
5. Level5and5 ™ wave Leadership and Emotional Intelligence Leadership
x 5 Levels & Humility +will , Stockdale paradox of faith and facts
6. Team Leading and Team leader
7. Team lead during crisis
8. Servant Leadership
9. Transforming and Leading with Human Touch

10. Leadership Challenges Ahead.
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Text Book

1. Gary A. Yukl, Leadership in Organizations, Pearson Publication, 8" edition,
2017.

Reference Books

1. Warren Bennis, Steven B.Sample, Rob Asghar, The Art of Adventure of

Leadership : Understanding Failiture, Resilience of Success, Wiley, 1 st edition
2015.

2. .RX]JHV 3RVQHU $ OHDGHUTYV OdialR0R0. $PD]JRQ

3. Rager Gill, Theory & Practice of Leadership, Sage Publication, 2 nd edition 2012.

Head of the Department l/c.
Management Studies,
Sona College of Technology,

" Salem-636 005.
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P19MBA 720 - INDUSTRIAL RELATIONS AND LABOUR WELFARE
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to
1. Understand the various aspects affecting industrial relations in India.
2. Prevent and settle industrial disputes amicably in the business environment.

3. Equip them to handle this delicate subject with maturity, objectivity and
understanding.

4. Familiarize with the administration of labour legislations

Topics
1. Introduction to Industrial Relations
X Concept of Industrial Relations
x Factors and Actors in IR
X Role of Trade Union
x Collective Bargaining
X Workers participation in Management
2.Settlement Machineries for Industrial Disputes
X Meaning of dispute, conflict, Lay off, Lock out, Retrenchment & Dismissal
x Strikes, Forms of Strike and its prevention
X Settlement machineries under ID Act.
3.Domestic enquiry, Grievance Resolution & Workplace Counselling
Domestic Enquiry
X Reasons for taking disciplinary action
X  Steps in disciplinary procedure
Grievance Resolution
x Need, Importance & Grievance handling procedure Work Place Counseling
X Types & Imp ortance
4. Labor Legislations &Labour Welfare
Important Labour Legislations
x Factories Act
X Industrial Dispute Act
x Payment of Wages Act
X Minimum Wages Act
X Industrial Employment (Standing Orders) Act
x Employee Compensation Act
x ESI Act
x Payment of Gratuity Act
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x Employees Provident Fund Act
Labour Welfare
X Concept & Objectives
X Labour Welfare Officer
x Classification of Welfare: Statutory and Non - Statutory Welfare Facilities

X Health and Safety Provisions under Factories Act.

Text Book

1. R.Sivarethinamohan, Industrial Relations & Labor Welfare, Text and Cases, PHI,
31 edition, 2016 .

Reference Books

1. ArunMonappa, Nambudiri and Selvaraj, Industrial Relations and Labour
Laws,McGraw Hill , 2 " edition 2012

2. C.S. VenkataRatnam, Industrial Rel ations, Oxford University Press, 2011.

3. ODPRULD ODPRULD *DQNDU ""\QDPLFV Rl ,QGXVWwWULI
Publishing House. 13 "Edition 2010.
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P19MBA721 - INTERNATIONAL HUMAN RESOURCE MANAGEMENT

(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

1. Understand what constitutes IHRM and describe how organisations manage

across cultures.

2. ldentify emerging trends in International staffing and in training to gain

competitive advantage.

3. Interpret key activities associated with managing performance and

compensation

4. Delineate steps in repatriation.

Topics

1. Introduction

X

X

X

X

X

X

IHRM compared with Domestic HRM
Multiculturalism

Cultural Predis positions

Denison culture

Culture shock

Managing Across Culture

2. Staffing, Training and Development

X

X

X

X

X

Recent trends in International staffing

Training strategies

Expatriate training

Host Country Nationals and Third Country Nationals Training

Cross Cultural Training models

3. Performance Management

X

X

Issues in Managing performance in the global context

Assessing Subsidiary Performance

4. International Compensation Management

X

X

X

X

X

X

Compensation strategy

Components of compensation
Variables influencing  compensation
Compensation Packages

Issues in International compensation

Expatriate compensation

5. Repatriation

X

Understanding Repatriation
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x Benefits from Returnees

x Challenges of Re £ Entry
X Repatriation Process

X Managing Repatriation

x  Tips for Successful Repat riation

Text Book
1. Peter|l. Dowling & Denice E., Welch, International HRM ,  Cengage Learning ,5 ™
Editions, 2015.

Reference Books
1. Aswathappa K. & Dash Sadhna, International HRM  +Text and Cases, Tata
McGraw Hills, 8 "Edition, 2017.
2. Sengupta Dr. Nilanjan& Bhattacharya Dr. Mousumis. , International HRM, Excel
books , 2 " Edition, 2012.
3. Dr. P. Subba Rao, International Human Resources Management, Himalaya
Publications , 2011.
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P19MBA722 -HUMAN RESOURCE INFORMATION SYSTEM
(3 Credits)

20 sessions (90 Minutes / Session)

Course Outcomes: The Student will be able to
1. To understand the concept of Human Resource Information Systems

2. To familiarise the applications of HRIS in Organisations

1. Introduction to Information System and ERP
x Data & Information needs for HR Manager
X Sources of Data - Role of ITinHRM  £IT for HR Managers
x Concept, Structure, & Mechanisms of HRIS
x Programming Dimensions & HR Manager
x EHRM - Objectives - Advantages & Disa dvantages.
2. Data Management for HRIS
x Data Formats
X Entry Procedure & Process
x Data Storage & Retrieval
X Transaction Processing
x  Office Automation
X Information Processing& Control Functions
x Design of HRIS - Relevance of Decision -Making Concepts for Information
System Design
X HRM Needs Analysis
3. HR Management Process & HRIS
X Modules on HR Planning, Recruitment, Selection, Placement
X Module on Performance Appraisal System - Training & Development Module
X Module on Pay & other Related Dimensions
X ,QIRUPDWLRQ 6\VWHPYfV VXSSRUW IRU 30DQQLQJ &RC(
4. HR Management Process Il & HRIS

x Organization Structure & Related Management Processes

x

Authority & Responsibility Flows

x Communication Process

X Organization Culture and Power

x Data Capturing for Monitoring & Review
5. Security, Size & Style of Organizations & HRIS
x  Security of Data and Operations of HRIS Modules

x Common Problems during IT Adoption Efforts and Processes to Overcome

x Orientation & Training Modules for HR & other Functionaries
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Textbook
1. Michael Armstrong, A Handbook of Human Resource Management Practice,
Kogan Page , 2019 Edition

Reference Books
1. Gueutal & Stone, THE BRAVE NEW WORLD OF HER, Jossey -Bass, 2019 Edition
2. Monk & Wagner, CONCEPTS IN ENTERPRISE RESOURCE PLANNING, = Thomson,
2019 Edition
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P19MBA723 - PERSONAL MANAGEMENT AND GROWTH
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

1. Identify the strengths and weaknesses of people using personality types.

2. Understand human behavior using NLP.

3. Examine the learning styles for critical thinking.

4. Discuss the importance of Emotional Intelligence in organizations
Topics

1. Introduction to Enneagram

2. Personality types according to Enneagram

3. Understanding thinking process using NLP

4. NLP Basics

5. NLP Test

6. Selling with NLP

7. Managing with the power of NLP

8. Effective Time Management

9. Interview Types

10. Perceptual positions for Assertiveness

11. Emotional Intelligence

12. FIROB

13. Learning styles for critical thinking and personal growth
Text Books
1. Kate Burton Romilla Ready, Neuro - Linguistic Programming for Dummies, Weily

Publications, 3 ™ Edition, 2016.
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P19MBA724 - TRANSACTIONAL ANALYSIS
(3 Credits)

20 sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

1. Explain the theoretical framework for understanding human behavior.
2

3. Discuss the importance of TA in counselling

4

organizations.

([SORUH RQHTV RZQ IHHOLQJY DQG EHKDYLRU XVLQJ |

Understand the application of TA in several areas of people management

Topics
x TA and Self Awareness
X Concept of Script
X Winners and Losers
X Structural Analysis
x Life Positions
x Transactions
x Games and Strokes
x Life Scripts
X TA Applications in Motivation
X Leadership and Teamwork
X TAin Counselling

x Contracting for Change

Text Book

Principles, souvenir press Itd., 2001.

1. Eric Berne,Transactional Analysis in Psychotherapy - The Classic, Handbook to its

Reference Books

1. Richard G. Erskine,Transactional Analysis in Contemporary Psychotherapy,
Routledge Publications, 1 St edition 2015.

2. lan Stewart, Transactional Analysis Counselling in action, Sage Publications Ltd,
4™ edition 2013.

3. Phil Lapworth,An introduction to Transactional Analysis: Helping people

change, Sage Publications Ltd., 2011.
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P19MBA 725 - SERVICE OPERATIONS MANAGEMENT
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to
1. Understand the role of service operations in the overall business.
2. ldentify and evaluate process design in effective operating system.
3. Solve decision making problems related to Capacity planning, Demand
forecasting and performance measurement.

4. Set standards by measuring the service quality.

Topics

1. Introduction to Services

2. Nature of services
X Role of services in the economy Service operations
X New service development Service Blueprint
X Technology in services Process design

3. Managing capacity and demand
x Front office / Back office Interface Resource schedu ling

4. Service supply relationship

Capacity planning

6. Forecasting demand for services
X Service productivity and Performance measurement
X Tools for evaluating services

7. Service Quality and Strategy
X Revenue Management Yield Management

8. Managing of service  projects

Text Book

1. OHWWHUV .LQJ OHWWHUVY DQG 3XOOPDQ B36XFFHVVIXO 6HU
Thomson Learning, New Delhi, 2012.

2. )LW]VLPPRQV - $ DQG )LOW]VLPPRQV ORRQD - 36HUYLFH 0
6WUDWHJI\ DQG ,QIRUPDWLRQ 7H Ftiog RIEGR - Hib, INew RelhiG L
2012.

Reference Books
1. 'DYLV 0 DQG +HLQNH - 30DQDJLQJ 6HUYLFHV"™ OF*UDZ +L
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P19MBA 726 - TOTAL QUALITY MANAGEMENT
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

1.

2
3.
4

Understand the various principles, practices of TQM to achieve quality.

. Identify various tools on Quality.

Evaluate the various techniques of quality.

. Discuss the importance of ISO Certifications.

Topics

1. Evolution of Quality Dimensions

x Difference between products and services Quality Gurus and their

X

contribution

Quality statement

2. Quality Analysis

X

x

x

x

Quality costs
Quality control
Quality Assurance

Quality measurement

3. Total Quality Management

X

X

X

X

Introduction

Philosophy and pillars of TQM
Concepts & Principles
Obstacles/barriers of TQM

4. Tools of Quality

X

X

Seven tools of Quality

Seven tools of Management

5. Techniques of Quality

x

X

X

X

X

Quality Function Deployment (QFD)

Failure Modes and Effect Analysis (FMEA) Just In Time
KANBAN

5S Principles

Poka Yoke

6. ISO Process

X

X

Documentation

Registration Audit

7. 1S0O 9001:2008 -Quality Management
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x Philosophy *Elements +Requirements +Benefits +Procedure

8. IS0 14001:2004  #Environmental Management

x Philosophy *Elements +Requirements +Benefits *Procedure

Text Books
1. Dale H. Besterfield, Carol Besterfield -Michna, Glen Besterfield and Mary
Besterfield -Sacre, Total Quality Management, Pearson Education, Recent
Edition.

Refe rence Books

1. James R.Evans& William M.Lidsay, The Management and Control of
Quality, South -Western (Thomson Learning), 5 th Edition 2014.

B.Janakiraman R.K. Gopal Total Quality Management Textand Cases, Prentice
Hall 2012.
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P19MBA727 - PRODUCTION PLANNING AND CONTROL
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to
1. Understand product planning, process planning and production scheduling.
2. Explain the inputs, process and outputs of material requirement planning.
3. Design the schedule of production.
4

. Recognise the importance of capacity management.

Topics
1. Master Production Scheduling (MPS)
X Need, objectives and functions of MPS - Role of MPS in management
2. Material Requirement Planning (MRP  -1) Bill of Materials (BOM)
X Master Production schedule Lot sizing
3. Capacity Management

X Capacity Measurement
x Capacity Requirement Planning Capacity Levelling

4. Demand Management

X Functions in Demand management Customer requirement
X Roles and Functions of MRP -II
X Information flow in MRP  -II

6. Scheduling

X Job shop scheduling
x Backward and Forward scheduling Gantt charts
X Make or buy decisions Just In Time (JIT)

7. Production Control systems
Kanban dispatching
Manufacturing lead time

Progress reporting and expediting

Text Book

1. Paneerselvam - Production and Operations Management + PHI, 3 edition,

Reference Books

International

1. Chase, Aquilano, Jacobs - Production And Operations Management - TMH, 10/e ,
2004
2. James Dilworth - Production And Operations Management - Mcgraw Hill

3. Seetharama, Dennis, Peter + Production Planning and Inventory Control, PHI +
2007 Edition
4. Rogerto Russel, Taylor - Production And Operations Management - Prentice Hall,
4le
12.10.2021 Regulations+2019 Page 48



Sona College of Technology

DEPARTMENT OF MANAGEMENT STUDIES

5. Roger Schmenner

6. Steven Nahmias

- Production And Operations Management - Prentice Hall

- Production And Operations Analysis

- Mcgraw Hill, 5/e, 2005
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P19MBA 728 - PROJECT MANAGEMENT
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to

1. Understand the purpose and importance of project management and to
prepare a project proposal for a given project.

2. Schedule a plan for a given project and estimate the cost of it.

3. ldentify different documents maintained in a project and understand
different roles and responsibilities of a manager and his team.

4. Recognise different risks in a project.

Topics
1. Project Management
X Introduction
x Concepts
X Project Management Knowledge Areas and Processes
X The Project Life cycle
2. Project Identification Process
x Project Feasibility, Market and demand analysis Project cost
X Break -even point Selection
3. Need of Project Planning
X Roles, Responsibility and Team Work Pro ject planning process
4. Human factors in Project management
x Organizing Human resources Project manager and the team
X Project communication and documentation
5. Project Risk Management
X Managing Risk in Projects
X Risk Identification, Risk Analysis, Reducing
X Risks Environmental impact assessment
6. Project audit and Implementation
X Project Execution

x Project Control process

Text Books

1. Jack Gido and James P. Clements, Successful Project Management, Cengage

Learning, 6 ™ Edition, 2015.
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Reference Books

1. Jack R.Meredith, Samuel J. Mangel,Jr., Project Management -A
Managerial approach, Wiley India, 6 th Edition, 2015.

2. Panneerselvam and SenthilKumar, Project Management, PHI learning
Private Ltd., 2017.
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P19MBA729 - MATERIALS MANAGEMENT
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to
1. Demonstrate the understanding of fundamental concepts and ideas of
materials management.
2. ldentify techniques in areas such as purchasing, storage systems,
inventory control, logistics, warehousing and human resources.
3. Understand the importance of quality control and relevant software packages.

4. Manage Inventory with effective cost control adher ing to quality standards.

Topics

1. Introduction
X Introduction
X Systems approach to Materials Management Forecasting
x Objectives and the Materials Organization Materials Planning.

2. Purchasing
X Purchasing
X Purchasing in Materials Management System Concept
X Purchasing and Procurement activities under Materials

management Purchasing and Quality Assurance.

3. Quality Control
X Incoming Material Quality Control - Statistical Quality Control
X Purchasing capital equipment plant and machinery

4. International Buying and Import purchasing.
X Inventory Management and Control Systems Stores Management and

Operation

X Material Accounting Inventory Valuation Physical Verification
X Security and Materials Audit.

5. Logistics
X Materials Handling and Storage Systems Physical Distribution L ogistics
X Transportation

x Traffic and Claims Management

Text Book
1. P. Gopalakrishnan& M. Sundaresan, Materials Management: An integrated
approach, PHI, 2014.

Reference Books

1. AK. Datt, Materials Management: Procedures, Text and Cases, PHI, 2008.
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P19MBA 730 - LOGISTICS AND SUPPLY CHAIN MANAGEMENT
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes : The Student will be able to
1. Understand the concepts and importance of logistics and supply chain.
2. Evaluate the characteristics and different modes of transportation.
3. Explain types of purchasing strategies and process in supplier evaluation.
4,

Plan for operational decisions in supply chains.

Topics
1. Introduction to Logistics

X Customer Service and Logistics Management -A Perspective Concepts in
Logistics and Physical Distribution

2. Transportation
X Role of transportation in logistics
x  Transportation selection decision
3. Modes of transportation
x Rail, Road, Water, Air, Pipeline
x Characteristics of different modes Inte r modal operations
4. Supply Chain Introduction
X Supply Chain +Fundamentals, Importance Decision Phases
X Types of supply chains Process view
X Supply chain models
X Structuring supply chain Drivers
5. Strategic Sourcing

X In-sourcing and Out -sourcing Types of Purchasing Strategies Hub and Spoke
supply chain

X e-marketplaces, e -procurement, e -logistics
X e-business framework

X Supplier evaluation and selection

Text Books
1. Sunil Chopra and Peter Meindi, Supply Chain Management - Strategy Planning
and Operation, Pearson E  ducation, Indian Reprint, 6™ edition, 2016.

Reference Books

1. Monczka et al., Purchasing and Supply Chain Management, Cengage
Learning,Second edition, Reprint, 2015.

2. Altekar Rahul V, Supply Chain Management -Concept and Cases, Prentice Hall
India, 2014.
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P19MBA731 - ADVANCED INVENTORY MANAGEMENT
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes: The student will be able to

1. Understand different methods of inventory control
2. Explain Forecasting Methods

3. Understand MRP

4. ldentify and explain different inventory systems

Topics

Introduction to Inventory Management
Advanced Forecasting  Methods

Static and Dynamic Inventory Control Models
Materials Requirement Planning (MRP)
Just-in-Time Inventory Systems

Multi - Echelon Inventory Systems

N oo g M w N R

Simulated Inventory Systems

Text Books
1. ChandraBose D, Inventory Management, Tata Mc Graw Hill.

Refrence Books

1. Ravi Shankar, Operations and Supply Chain Management, Tata Mc
Graw Hill.
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P19MBA732 - PRODUCTIVITY MANAGEMENT

(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes: The student will be able to

To understand and appreciate significance of productivity management
To study various productivity management methods
To learn applicability of popular productivity management tools

To learn advanced methods of productivity.

ol IEES T S A A

Introduction:
X Importance and significance of productivity.
X Macro and Micro factors of productivity
X Various ratios related to finance, material and service.
2. Value Analysis and Value Engineering:
X Concept of Cost, Price and Value
X Role in Productivity, Procedure
x Application and productivity benefit model.
3. Work Study:
X Importance of work study
X Method Study and Work Measurement
X Process Flow charts, Man machine diagram
X Principles of Motion Economy
4. Work Measurement:
X Techniques of Work  Measurement
x Computation of Standard Time
x Performance Rating
x Allowances + Need for Allowances - Types of Allowances
5. Productivity and service level enhancements:
X Overview of JIT, Lean, 5S
x TPM, BPR, Six Sigma
X World Class manufacturing

x Use of Technology in  productivity and service enhancements

Text Books

1. PremVrat, G.D. Sardana, B.S. Sahay, Productivity Measurement for

Business Excellence, Narosa Publishing House.
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Refrence Books

1. Richard B Chase, Jacobs, Agarwal, Operations Management for
Competitive Advantage , TMGH.

2. GeirageKanawaty, Introduction to work study, Universal publishing.
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P19MBA770 - BUSINESS ANALYTICS
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes: The Student will be able to

Acquire knowledge of Business analytics terminologies and concepts
Gain familiarity on the application of business analytics

Discuss data integration and modeling techniques to answer business questions.

A w b PE

Examine busine ss intelligence concepts for enterprise reporting.

Topics

Business Analysis and Analyst

Evolution, Scope, Process and decision models

The BA roadmap: different levels of business analysis
Types of Business Analytics

Business Excellence Framework

Enterprise Applications

Data Definition £ Types of Digital Data

Introduction to OLTP and OLAP

© ® N o 0k~ 0 Dd P

Business Intelligence and Component Framework
10. Data Integration, Data Warehousing and Data Modelling
11. Type of Schema in Multidimensional Model

12. Enterprise Reporting,  Cloud Computing, ERP Systems, Social CRM

Textbook:

1. Evans, J.R (2013), Business Analytics: Methods, Models and Decisions, Pearson

2. RN Prasad, Seema Acharya, Fundamentals of Business Analytics, Wiley, 2015

Reference Books:

1. Haydn Thomas, Business Analysis Fundamentals, Pearson, 2015 Revised Edition
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P19MBA77 1 - DATA MINING
(2 Credits)

13 Sessions (90 Minutes / Session)

Course Outcomes: The Student will be able to

1. Understand data mining techniques and algorithm in business analytics.
2. Apply data preprocessing techniques and tools to solve business problems.
3. Identify the data model and its operation

4. Classify the basic concepts and techniques of Data Mining

Topics

Introduction to Data Mining
Data Mining techniques
Stages and Applications

Data Warehouse

Data Preprocessing

Attribute oriented analysis

N o o » w D RE

Text Mining
Web Mining

©

9. Data Mining Softwares and its applications

Data Mining algorithms + Association Rules, Classification, Prediction, Clustering,

Textbook

1. Business Intelligence: Data Mining and Optimization for Decision Making, Vercellis,

Wiley Publ ications

Reference Books:

1. Data Mining Technigues: For Marketing, Sales and Customer Relationship
Management, 2ed, Berry, Wiley Publications
2. Data Mining Methods and Models, larose, Wiley Publications

3. Data Mining concepts and techniques (Micheline Kamber), Morgan Kauffman
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P19MBA772 - FRAUD AND RISK ANALYTICS

(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes: The Student will be able to

1. Understand the types of risks involved in the Financial transactions.
2. Calculate and compute risk factor for each model

3. Detect and manage the Fraud using various techniques

Topics

Introduction to Risk Management

Classification of Risks

Credit Risk

Compari son of Credit Risk Models

Probability of Default Modeling

PD Models, types of Models, steps to make a good model
Market Risk

Value at Risk

© ® N o g~ D P

Fraud Detection

=
o

. Applications & techniques + Linear Discriminant Analysis, Logistic Regression,

Neural Network, Boosting, Random Forest, CART and Outlier Analysis Technique

Textbook

1. Fraud Analytics Using Descriptive, Predictive, and Social Network Techniques A Guide

To Data Science For Fraud Detection, Baesens, Wiley Publications

Reference Books:

1. Fraud Data Analytics Methodology, Vona, Wiley Publications
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P19MBA7 73 - Lab: Data Visualization
(3 Credits)

20 Sessions (90 Minutes / Session)

Course Outcomes: The Student will be able to
1. Prepare descriptive modeling to identify the trends and patterns in the data
2. Visualize the data to make informed decisions

3. Forecast and predict the outcome using Self Service Bl tools

Tableau
1. Fundamentals of Data Visualization
2. Overview of Tableau Basics | Tableau Public & Online
3. Transformation and Blending |Fundamentals of Visualization
f Table Calculations |Descriptive Statistics |Visual Analytics

f Maps | Dashboards & Stories

4. Forecasting, Word Cloud
5. Line Charts, Bar Charts & Ranking
6. Control Charts & Pareto Charts
7. Market Basket Matrix
Power BI
8. Overview of Power Bl Desktop and Web App

9. DAX Functionality
10. Data modeling and Query Editor
11. Maps, Funnel Chart and Waterfall Chart Visualization and Analysis

12. Preparation / Sharing & Publishing Reports

Note: 100% Lab Sessions.

Textbook:
1. Tableau Your Data: Fast and Easy Visual Analysis with Tableau Software,2ed,
Murray +Wiley Publications
2. Mastering Microsoft Power Bl: Expert techniques for effective data analytics and

business intelligence, Bret Powell + PACKT publications

Reference Books:
1. Microsoft Power Bl Complete Reference: Bring your data to life with the powerful
features of Microsoft Power BI, Devin Knight + PACKT publications
2. Microsoft Power Bl  Quick Start Guide: Build dashboards and visualizations to make

your data come to life, Devin Knight + PACKT publications

12.10.2021 Regulations+2019 Page B0



















































































































































































































































	8fd96fcbc894f76a78040ed80d42cf4832b03e87f82c0c46b5ae077057c1cf4b.pdf
	179cb759df7f31847d198045d0ac67a2db42fa39f799e58ca784452cf7e642a4.pdf

